About Rundolee 



An interpretation-wondrous 

inspiration-from travels 
around tlie world, each piece 
from Rungolee has 
a story to tell. 




the designer 

ANJALI KAMRA 



Anjali Kamra was born and raised 
in Calcutta, located in west Bengal, 
which is known as the artistic and 
cultural epicenter of India. 

So it is no wonder that the influences 
of this special city would impact a 
young student of design, and set her 
on a course to launch a clothing and 
accessories line -- Rungolee -- which 
would eventually set a new standard for 
"global chic" couture. 

As a young girl, Anjali dreamed of 
fashion. She used her mother's sewing 
machine to make clothes from cut-up 
sarees and any scrap fabrics she could 
find. And although intensely interested 
in pursuing a formal study of fashion, 
she was held back because the finest 
school in India was located in Bangalore 
-- a place which her parents thought 
was too far for her to travel. So she 
decided to study at a Convent School in 
Calcutta, and was hired as a marketing 
executive for Levers brands at Lintas- 




to work on advertising campaigns. They 
married three years later, and AtuTs 
business school [Duke] took them first to 
North Carolina, and then to New York where 
he started his banking career. After giving 
birth to two children, Anjali decided to 
move from stay-at-home Mom to pursuing 
her dream in fashion. At age 30, she took 
courses at F.I.T., and then jumped into the 
full fashion program, delighting in classes 
ranging from screen printing to surface 
and woven design. 

Anjali launched Rungolee in 2007 in 
Richmond, Virginia. The Company is now 
based in St. Louis, and continues to reflect 
Anjali's metropolitan Indian roots, artistic 
sensibility, and world travels. A production 
team of headers, weavers, and pattern- 
makers in Mumbai work with the designer 
each season on her vision and thoughtful 
designs. And the gorgeous colors, all 
natural textiles, and realistic price points 
continue to draw women from Baltimore to 
West Palm Beach, to the Hamptons and LA. 

Rungolee hosts 25 trunk shows a year in 
private homes and galleries, at charity 
events and exclusive fetes. The Company 
is looking to double its number of shows 
over the next two years, as well as launch 
an exclusive line for upscale resorts in the 
U.S., Europe and Asia. 



what is 

RUNGOLEE? 



Rangoli, the Indian folk- art of 
painting intricate geometric 
patterns on your courtyard floor 
or front door is both decorative 
and symbolic in nature. 

Stemming from the word "rang" which 
means color, it is a celebration-of 
pattern, color and individuality, and 
is said to bring positive energy to 
your home. Design-depictions reflect 
traditions, folklore and practices that 
are unique to each area. Brightly 
colored rice powder, flower petals, sand 
and lights are often used to create this 
personal expression of art. Rangoli is 
generally showcased during special 
occasions such as festivals, marriages, 
and gathering celebrations. 



Rungolee 

Press 



Stylish women across the globe have 
been turning heads since its launch 
in 2007. From Chicago to West Palm 
Beach to Beverly tiills, Rungolee is 
setting a new standard for accessible 
global chic couture. 



ST LOUIS MAGAZINE 

Fall Fashion Issue 

SEPTEMBER 2014 



The Steffi Dress, in hunter green, 
featured on the cover. A Magnificent 
Illusion: This fall's looks features 
metallics, jewel tones and more. 




TOWN AND STYLE 

E-Commerce Launch Party 

MAY 2014 



Designer Anjali Kamra celebrated her 
spring collection and launch of her new 
website with a fashion show and launch 
party at her Ladue home. 
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ALIVE MAGAZINE 

The Buzz List 

EEBRUARY 2014 



From New York to Palm Beach, and of 
course St. Louis, fashion designer Anjali 
Kamra is making design inroads in a big 
way! 



View Article 



ALIVE MAGAZINE 

Saint Louis Fasliion Week 

OCTOBER 2013 



Fashion designer Anjali Kamra shares 
the inspiration behind her global-chic 
line Rungolee. Story: Interview by 
Samantha Chadwick 
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ST LOUIS MAGAZINE 

The New Class - Fashion 
Issue 2013 

AUGUST 2013 



The Rungolee Parker jacket is paired 
with the Daphne blouse in the Fall 
fashion issue of St. Louis Magazine. 



ALIVE MAGAZINE 

Fall Fashion/Arts Preview 

SEPTEMBER 2013 



Six local designers put a gridlock on 
the city's stereotypes as they traffic in 
some of the season's strongest looks. 





ST LOUIS MAGAZINE 

STL MAG'S A LIST WINNER 
FOR FASHION DFSIGN 

JULY 2013 



Anjali Kamra, the founder and designer 
behind Rungolee's exquisite collection 
was named STL Mag's A List designer 
for 2013. 
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PRESS RELEASE 

St Louis Designer Anjali Kamra Launches 
New Rungolee Website witli Debut of 
Spring /Summer 2013 Collection 

APRIL 2013 



ST. LOUIS [April 1, 2013] -- Designer Anjali Kamra and her seven 
year-old Rungolee clothing and accessories brand, launches 
its 2013 Spring/Summer line with a Trunk Show and a brand 
new website. 

New Website 

Rungolee is known for couture pieces at a reasonable price 
point. The line is sold at trunk shows in private homes across 
the U.S., in cities such as Dallas, Chicago, Philadelphia and 
San Francisco. Kamra says the Trunk Shows have been very 
successful, but limit her ability to sell to new clientele, who 
live in towns and cities beyond the 30 cities she regularly 
shows in. "People stop me on vacation all the time, and ask 
where I bought my dress or embroidered tunic, my earrings or 
sequined clutch. I am convinced that now is the time to take 
Rungolee global, and the new website, introducing convenient 
online shopping, is the first step in doing so." 

This season, Rungolee hopes to double the number of hosted 
Trunk Shows and target new customers who are outside the 
major cities via online sales. The official launch of the new 
Rungolee site, www.Rungolee.com, will take place at a Private 
Cocktail Party, on Tuesday, May 14, featuring dancers from the 
Saint Louis Ballet in a Runway Show at the Designer's home in 
Ladue. Hosts are Suzanne Johnson, Contemporary Art Museum 




feature oversized totes of vintage fabric from Jaipur [perfect 
for the beach or pool,) textiles from Uzbekistan, which can 
be used as rugs or tablecloths, and stunning "collars" with 
intricate beading and fabric -- the perfect addition to a simple 
"t" or a Little Black Dress. 

The Designer and Her Line 

Known for elaborate beading and intricate embroidery, 
Rungolee is fabricated in Mumbai, where Kamra's Aunt 
supervises the day-to-day production of the line. Kamra's 
family has a rich and storied history in Haute Couture in India, 
and through their connections, the Designer has access to the 
finest sewers, headers, weavers, and pattern-makers - many 
who also work for the most coveted French and Italian couture 
houses. 

Rungolee's line of 250 pieces range in price from $80 for a pair 
of earrings [hand-picked by Kamra in Jaipur) to $450 for a fully 
embroidered coat. Much of the line is available for purchase at 
the Trunk Shows [and online beginning May 15), with couture 
pieces taking up to six weeks for delivery. 

Kamra is a native of Calcutta, located in West Bengal, India - an 
area known as the artistic and cultural center of India. She is 
a graduate of the Fashion Institute of Technology [FIT) in New 
York, is married to AtuI Kamra, and has two children in high 
school. Kamra's hobbies include cooking, designing her "global 
chic" line, and travelling the globe. Her shopping "weakness" 

is SHOES And her favorite spring ensemble: A pair of Fendi 

peep-toe pumps, skin tight J-Brand jeans, and Rungolee's 
iconic whisper-light cotton blouse! 

For more information, please contact Anjali(§)Rungolee.com 




TOWN e STYLE MAGAZINE 

First Look Spring 2013 

MARCH 2013 



Rungolee's iconic kelly green 
embroidered dress shown in a recent 
St. Louis fashion spread - and worn by 
model/real estate developer/devoted 
customer, Sara Hentz. 



TOWN & STYLE MAGAZINE 

A Designers Gem 

JANUARY 2013 



Aspread on the Kamra's newly renovated 
home in Ladue. Contemporary art mixes 
effortlessly with vintage Indian fabrics 
and midcentury modern furniture - the 
perfect backdrop for the Designer and 
her line, and a showcase for her family's 
treasures. 





ST LOUIS BUSINESS JOURNAL 

Runqolee Clothing Line Wades into 
E-connnnerce 

DECEMBER 2012 



St. Louis designer Anjali Kamra is expanding sales of her 
Rungolee line beyond trunk shows and private sales, with the 
launch of an e-commerce site. 

Kamra, who grew up in India, launched Rungolee six years ago 
featuring tunics, blouses and dresses adorned with beading 
and detailed needlework. 

Last year, Rungolee, which Kamra said reflects her Indian roots, 
artistic sensibility and travels, had sales of $450,000. She said 
she expects a 20 percent bump this year, thanks to another 
addition - of accessories such as jewelry and clutches. "It's 
really grown at a pretty fast pace, even through the recession," 
she said, of her overall business. Last year, Kamra did 24 trunk 
shows and this year, she expects to do more than 30. 

B&C Designers are designing Rungolee's new website, and 
Kamra expects it to launch in February or March with 10 to 15 
pieces. "My clients often call or email me and say what's new, 
what do you have?" she said, of the demand for e-commerce. 
Trained at the Fashion Institute of Technology in New York, 
Kamra worked in advertising before turning to fashion in her 
30s. She launched her business while living in Richmond, Va., 
where she and her husband, AtuI Kamra, who is currently head 
of advice at Wells Fargo, were living at the time. "I had my first 
show in Richmond, with 40 pieces, and I sold it out. That gave 
me the encouragement I needed," she said. 



Kamra, who invested personal funds to launch her business, 
works out of an 800-square-foot studio at her home in Ladue. 
But her merchandise is manufactured in India, where AtuI 
Kamra's aunt, a retired exporter, helps to oversee operations. 
'The aesthetic is global chic," Anjali Kamra said. 

Rungolee merchandise ranges from $60 to $500. Kamra said 
she works hard to keep prices affordable, despite the couture 
elements in her designs. "I think that has been the key to doing 
as well as I have done," she said. 



View Article 





ST LOUIS MAGAZINE 

East Meets Midwest 

APRIL 2010 



Shop Talk. Anjali's beautiful clothes 
featured in St. Louis Magazing. The 
focus was on the Indian influences in 
her collection. 

View Article 



ST LOUIS POST DISPATCH 



Clothing Inspired by 
Colors of India 

APRIL 2010 



A write-up on Anajli's new website 
launch! E-commerce is now available 
on rungolee.com. 



L I V I N" G 



EDn.-^ HT w/nCmnt m^wCai. lima ■imjkTK>< i.h|m i 

JiUl ^ l ^mY q^-iMUBH. Ik-Bhchte lar^ -faiii ■■iliTii Ikira^ 

awmM -Item uJ i^ftcvCumdMn., Mmtam^ i painrAiiii ka« imt^ 
I I lii i 1 8 1 . i A ' nwiiy * Nh i I i ".^ 
teiDCbi^l«MfdvfMb:MTtetoo-H Ita Euv^ vhl 




tkfl4lHi.Tki^n b.v >wibit Tki ■» nj 



^-h r.BJ^ HAk;- ""-g La dC^rWa^pdi 



i»i iH l| .Hp 






s 



trpm the etfrtOF' 




> 1/ 



4 n« 



Li1l 



eU.1 



The Intersection 
of Fashion and 
Home Decor 
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R HOME MAGAZINE 

Fashion Designer of 
East-Meets-West 

SEPTEMBER 2008 



The Designer is featured the year she 
launched in Richmond, Virginia. 
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VIRGINIA LIVING 

Fashion Editorial 

AUGUST 2008 



Rungolee's accessories are hand-picked 
by Kamra on many of her voyages 
overseas. An example of a necklace 
seen here in Virginia Living. 
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R HOME MAGAZINE 

Fashion Designer of 
East-Meets-West 

JUNE 2008 



"Richmond's fashion insiders at home" 
includes Designer Anjali Kamra and one 
of her classic cotton tunics.. 



STYLE WEEKLY 

An Awakening in Ridimond 

MAY 2007 



One of Anjali Kamra's first press 
pieces wfien slie launclied fier line in 
Ricfimond. 
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PRESS INQUIRIES 



Kate Smiley 

636.299.7191 
kate(a)rungolee.com 



